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Seminar Objectives

* Understand the basics of branding and it's importance in creating
communication materials.

* Understand the differences between print and web (digital).

* Learn the foundations of layout to create effective communication
materials.

* Understand the standard tools in creating creative collaterals.
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What is branding?

 Brand: A promise about who you are and what benefits you deliver that
gets reinforced every time people come in contact with any facet of
you or your business.

 Brand Identity: The marks that visually represents your brand.

 Branding guidelines: A set of rules that defines how to properly use
your brand in different mediums.
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4&. Container Torminal Identity and Branding Guidelines

International
Container Terminal
Services, Inc.

Services, Inc.

Definition of terms

Identity - All visual elements - graphic
and typographic - and the way they are International
presented make up the ICTSI identity. Container Terminal

_ Services, Inc.
Signature - The ICTSI signature is made —2

up of the ICTSI crane icon, the ICTSI
letter form and the ICTSI “Excellence
Uncontained” tagline.

Final Artwork - The final artwork is the 2
master copy of the ICTSI signatures with Cortdainer 1erimiiic
correct proportions and measurements

provided for printing or other PR/ SerViCES, |nC.

marketing needs.
1 60%

Core logo elements

The ICTSI official logo signature is
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based on proper brand
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Sample mater



How branding
affects your
materials.

Beevai Case study

ORDER SHIRTS

BEEl/éII

Old Iogo

WWWwW.beeval.com

T-Shirt Printing
Poloshirt Embroidery
Ready to Wear / Readymade
Personalized T-Shirt
Made To Order Shirts

Old website
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1 Home Beevai Dl"yg 00 dS sturted in 1995 and huve manufactured Home
" and supplied made-to-order t-shirts, uniforms, jackets, bags and "
| About Us ! corporute About Us
[ —— glveaways to numerous companics nationwide, 1t has always adhered to its Products & Services!
| Preducts & Services core business philosophy af dolng whatever It takes to make sure we go AL W RS Y
| s SR beyond costumer's expectation,
Gallery 1 :
! Over the years, Beeval Drygoods s developed
Gallery 2 excellence in this feld, It has catered for small quantity requirement,
p— — ¥ rush
Gallery 3 | Jobs bulk and wholesate deligeties. Our complete art depiliient is
Cantact Us - Contact Us

Old website
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print | embroidery | custom

\

WWW.beeval.com

Old logo New logo



Scheduled Photoshoots
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Home AboutUs OurServices OurProducts ContactUs O Q
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Print Embroidery Made-to-order Ready-to-Wear
We offer T-shirt printing design We embroider all kinds of logos We customize uniforms for We have wide selection of ready
for personal or business logos, for polo shirts, jackets, caps, schools, offices and sports to wear apparel from T-shirts,

school emblems, company sweat shirts & bags wears. With your preferred design polo shirt, jackets etc. in various
advertisements. We also print t- or style. styles and colors
shirts for election campaigns,

race res minne and anniverearios



Image Resolution

Image Color space

File formats

Image File size

300 dpi and up
RGB
TIFF, PDF

Bigger file size

B NASANSISTAN

72 dpi
CMYK
JPEG, PNG, GIF

Smaller file size
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JOIN OUR
TEAM OF

EXPERTS!
i .

MORE PAY

MORE
GROWTH

0998 844 2859
info.igor.com/tex-agent-hiring




WasansieTs

BRAND SYSTEM
LOGO FORM REVERSED
|
¥ » W : 3 ) PHILIPPINE CENTER
- - FOR CREATIVE
-« | IMAGING
eraiont Jogo nark sedd logn mart PH||.|PP|NE
CENTER radent izt 3 ovrsed b
. it
PHILIPPINE CENTER
|- mg Ciﬁ%ATWE gradient vertical bago signatirs
& e PHILIPPIN CENTER
FOR CREATIVE
arafieel bovimalsl oo sgeaure 4 3 IMAGING
reversad hoviouataf logo signaiure

|
PHILIPPINE
W CENTER
N FOR CREATIVE |
| IMAGING

gradient loga type acromym sobd horimstd foge sigeeture
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Get TEXtified!
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Place Title Here

Be More in iQor Addvess oe here wwwigorcom

Learn,Grow.Earn.Care Contact Info hare 1Go: PR ippnas
Learn Grow. Earn.Care Contact indo here 1Gor Prilipgines

'

Be MOl'e in iQOf Address line here www igorcam ‘
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2. Maintain a good contrast

COREL "ma

P~

~ Philippine Certar for Croative lmoging

WWW.PCCI.COM.PH

WWW.PCCI.COM.PH
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Team of
Experts

Get TEXtified!

Team of
Experts

Get TEXtified! "\
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Place Title Here

Subtitle Here

Place Title Here

Lovem L gofor o1 et coneectatier
SO0 TBaM AonUITImY NS s S

B0 DN WAt et scettpel |

PETIIRTTL G0 Pouir et gyt Latior anEonoeT macing ve-
Briis ru f AU e s coPMMSCl: Eotsmalet Dt

auten vl mure rare dulor i Beccrer® n vl atate vt
wite hidestio comeguat. vt Hum dokon eu feugiat tuls
o8 ot ctirve,
L D et ! 0Lt E211 Aot Mg dom
D00 10 WuQat Nl i

Be More in iQOr | admes uehere www igoTcom | e
Be MOl'e 'n IQOI’ Adciress line hure wawlgotcom

Learn.Grow. EarnCare Contact Info hore U iGoePNlippines
Learn.Grow.Eam.Care Contact indo here IGarPhilippmes
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April 2018 Newsletter

Team of - | ) Team of

Experts =90 . Experts L

o , Get TEXtified! | Get TEXtified! |
aCe ' Placaholder taxt for benefits here, Mors taxt hete Place  Placahoidor toxt for banufits here. Maro text haru

Title  Placatiolder text for beneits hers; Mors text hets v o/ Placancicer et for bane(its hets. More text here

' Fiscqtolder text for banefis here. More faxt here
Here o #fgffrotdor ot for anets hare Wor testhere

Title  Piacanoider Wt for banaits hets. More text hers

Here

It e Me




//—\

S " (’C NASANSIQTr\

. -

5. Don’t use fancy or too many fonts

VANGELIST



Dayvalcr

June 12, 2018

Come Meet Us! We're Hiring Call
Center Agents
Be More with iQor
Call Us (091777777)

iQor g%

Day of Valor!
June 12, 2018

Come Meet Us! We're Hiring Call
Center Agents
Be More with iQor
Call Us (091777777)




Be More with iQor Be More with iQor
Learn.Grow.Earn.Care Learn.Grow.Earn.Care
Call us Now: 091765656 Call us Now: 091765656
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90% Interactions for
users under 25 are
digital.

25-34 Age group
conduct 80 percent
of interactions on
digital channels.

50% interactions of
consumers aged 35-
54 are digital.

@pr\u\smxlsléw

Asynchronous

SMS, social media,
IM apps make up the
fastest-growing DX
segment.
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Standard tools in layout
Design and Layout Design and Mockup
Adobe Indesign  Adobe lllustrator Adobe Photoshop  Adobe Dimension CC

Using the wrong software in design and layout will result to more difficult and longer work
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Poster

24in x 36iIn (large)

18in x 24in(medium)

11in x 17in (small)
Business Card (3.5in x 2 in)
Letterhead (8.5in x 11in)
Envelope (4.125in x 9.5in (#10)
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Recap

» Make use of branding guidelines
 Understand the difference between print and digital

* Practice proper layout techniques
* Learn the proper tools in design and layout
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Where to take your training?

Philippine Center for Creative Imaging

WWw.pccl.com.ph
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Q and A
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Thank You!

Hnasansistan
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