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• Web Professional of 20 years

• Run over 14,000 Marketing Campaigns

• Launched over 1000 Websites

• $220M Career Revenue

• Sits on the Board of 5 Start-ups

• Digital Advocate

• Toy Collector

• Mama’s Boy
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Let’s Talk About StoryTelling… 



Let’s Talk About Purpose… 

You Don’t Go to Google without a Reason



How Search Works… 

INDEX:



How Search Works… 



How Search Works… 

FACT:
• There are over 200+ signals that    

Uses for Relevance
• The ranking factors are changed over 500 

times a year
• SEO’s and Digital Marketers will make a BIG 

Deal of each one



Digital Marketing

STEP 4: SEO
Go to a Notebook

• Write the industry you are in

• Pick words that people could type to 
look for you or your services 

• List them down

• Pick a page from your website that 
talks about 1 to 2 things on that list

• Keep writing pages until you are done 
with your list

Need to be Persuaded

Need to become Aware

Need to Know

Need to know MORE

Awareness

Information

Consideration

Desire

Close

Loyalty

Need to Buy

Need to Learn More



Digital Marketing

STEP 4: SEO

SEO for Small Businesses

TrueLogic | SEO Company

SEO Services

Best Philippine SEO Company

Awareness

Information

Consideration

Desire

Close

Loyalty

Free SEO Consultation

SEO Blog





CONTENT:

• If you take anything away from this conversation it needs to be this:
• CONTENT is the singlemostpowerful ranking factor

• BUT!! Not just any Content
• CONTENT that makes someone better
• Makes a Business better
• Content that is better than anything else out there

Let’s Talk About Content… 



WHAT IS GREAT CONTENT?

Is Storytelling



Let’s Talk About Content… 

CONTENT: Let’s talk about GREAT Content

• Accessible
• Informative
• Media Rich
• Answers Questions
• Makes the audience better
• Allows people to interact
• Evokes Trust



Let’s Talk About Content… 

https://panlasangpinoy.com/2009/
08/01/filipino-food-pork-adobo-
recipe/

• Original
• Media Rich
• Informative
• Answers questions
• Allows the recipe to be rated
• Has 6 scroll downs worth of 

comments



Let’s Talk About Content… 
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Let’s Talk About StoryTelling… 
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Let’s Talk About Link Building… 



Let’s Talk About Link Building… 

2 Strategies for Link Building

• Build It
• Earn It



Let’s Talk About Link Building… 

2 Strategies for Link Building

• Build It



Let’s Talk About Link Building… 

2 Strategies for Link Building

• Earn It



Blogging and Digital PR… 



Let’s Talk about Blogging…

Why Blog
• To monetize
• To leverage “Freshness”
• As an adjunct to making “noise”
• To reinforce internal relevance

• Thought Leadership



Let’s Talk about Digital PR…

When to Do it?
• In Conjunction with other marketing
• To reinforce traditional distribution
• Stand Alone – BAD IDEA



E-Mail Marketing… 



E-mail Marketing…

Virtues
• Cheapest to Implement
• Highest ROI on against ANY Digital Strategy



E-mail Marketing…

Problems:
• Done Once
• No Segmentation
• No Data Analytics
• No Automation



E-mail Marketing…

Benefits:
• Set and Forget – (Mailshake, Pitchbox, Infusionsoft)
• Be there when people are ready to convert
• Top of mind awareness
• Cheap



Social Media… 

IF YOUR TOPIC OR INDUSTRY IS NOT SEXY
DON’T DO SOCIAL MEDIA



A Social Experiment…

MEASURING SOCIAL,
VIDEO, AND MOBILE
PERFORMANCE

Goal:  Content Views

• Channel = Facebook
• Budget = $10.00
• Medium = Video
• Goal = Traffic 
• Conversion = Subscribes



A Social Experiment…

MEASURING SOCIAL,
VIDEO, AND MOBILE
PERFORMANCE

Post:  Best Iced Coffee (Video)

• Channel = Facebook & YouTube
• Tools:  Facebook, FB Analytics, 

Google Analytics



A Social Experiment…

MEASURING SOCIAL,
VIDEO, AND MOBILE
PERFORMANCE

Post:  Best Iced Coffee (Video)

• Budget = $10.00 / 1 week
• Reach = 23,047
• Engagement = 1,548
• Video Views = 1,430
• Subscriptions = 139



A Social Experiment…

MEASURING SOCIAL,
VIDEO, AND MOBILE
PERFORMANCE

Translation

• PHP0.02 per view
• PHP0.33 per interaction
• PHP0.35 per visitor driven
• PHP3.63 per subscriber acquired



A Social Experiment…

Just for FUN!

• We did it again!
• Cost = PHP252.44
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A Social Experiment…

Just for FUN!
• We did it again!
• Cost = PHP252.44
• Video Views = 196,967
• Engagement = 3,901
• Advocacy = 2,828
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